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e Academic Accreditation: European Credit Transfer and Accumulation
System (180 ECTS credits - 30 credits per semester, distributed across 6
semesters over 3 years).

e Admission Requirements: High School Diploma or equivalent.

e Teaching Methodology: 30% advanced theoretical study (EU legislations,
media economics, publishing ethics, data journalism) and 70% intensive
practical and applied training (digital studios, digital journalistic writing,
advanced audio engineering, smart visual production, and platform

management).

Year One: Technical Foundations, Digital Journalism, and

Sound Engineering

Semester 1-30 ECTS Credits

Focus: Introduction to the digital environment, modern journalism
fundamentals, web broadcasting studio engineering, and digital capture and

audio techniques.

e Month 1: Digital Media Environment & Broadcasting Infrastructure (Weeks 1
-4)
o Week 1: Evolution of digital media and the shift from traditional

broadcasting to Web-TV and interactive streaming. | Practical: Live



simulation of digital broadcasting studio components and live-streaming
setups.

o Week 2: Digital laws, intellectual property, and privacy regulations (GDPR)
within the European Union framework. | Practical: Analysis of major
digital platforms' compliance with legal and publishing rules.

o Week 3: Fundamentals of digital audio engineering; types of digital
microphones dedicated to podcasts and web studios. | Practical:
Microphone testing and digital audio level calibration.

o Week 4: Fundamentals of visual thinking and digital scriptwriting for the
web. | Practical: Storyboarding a short digital program episode.

e Month 2: Modern Journalism Techniques and Digital Editing (Weeks 5 - 8)

(Added Journalism Module)

o Week 5: Contemporary journalistic writing rules: breaking news
composition, digital investigative reports, and interactive opinion pieces. |
Practical: Drafting and editing the first advanced digital news item.

o Month 6 (Week 6): Data Journalism: Transforming complex numbers and
statistics into engaging visual and written news stories. | Practical:
Utilizing basic tools for journalistic data analysis and visualization.

o Week 7: Journalistic interviewing techniques and managing written and
visual dialogues for news sites and platforms. | Practical: Conducting and
transcribing an investigative journalistic interview.

o Week 8: Search Engine Optimization (SEO Copywriting) for journalism and
crafting engaging headlines (Clickbait vs. Ethical Headlines). | Practical:
Applying SEO rules to digital news articles.

e Month 3: Podcast Engineering and Production (Audio & Video) (Weeks 9 -

12)

o Week 9: The science of podcasting: types of podcasts, content
structuring, and audience preferences on platforms like Spotify and
Apple Podcasts. | Practical: Preparing a content plan and a complete

structure for a podcast episode.



o Week 10: Advanced audio engineering and signal processing using digital
editing software (Adobe Audition / Pro Tools). | Practical: Noise removal,
filtering, and audio file engineering.

o Week 11: Video Podcasting: Visual challenges, framing, and directing long-
form discussion interviews. | Practical: Multi-camera video podcast
recording and applying live directing skills.

o Week 12: Voice acting, breathing techniques, tone control, and audience
engagement tactics in podcasting. | Practical: Intensive studio training in
voice performance and reading broadcast texts.

e Month 4: Digital Editing and First Semester Evaluation (Weeks 13 - 15)

o Week 13: Basics of digital editing for web shows and podcasts (Adobe
Premiere Pro / DaVinci Resolve). | Practical: Practical cutting, splicing of
visual and audio materials, and pacing digital scenes.

o Week 14: Digital color grading and fundamental visual effects (VFX). |
Practical: Color processing and establishing a unified visual tone for
digital programming.

o Week 15: Practical and theoretical final exams and first-semester project
defense (producing an integrated digital journalistic report or podcast

episode).
Semester 2 - 30 ECTS Credits

Focus: Digital television presentation, fact-checking, and social media content

creation.

e Month 1: Digital TV Presentation and Screen Performance (Weeks 1 - 4)

o Week 1: Web show presentation arts and establishing visual charisma
before digital cameras and teleprompters. | Practical: Live delivery and
reporting training in front of digital camera lenses.

o Week 2: Managing fast-paced digital talk shows and interacting with
remote guests via the internet. | Practical: Live simulation of a digital talk

show inside the college studio.



o Week 3: Digital TV human voice: articulation, vocal ranges, and pacing in
digital programs. | Practical: Practical phonetic and delivery exercises.

o Week 4: Building a digital broadcaster's personal brand on the web. |
Practical: Designing the student's visual and presentation identity
digitally.

e Month 2: Fact-Checking and Digital Investigative Journalism (Weeks 5 - 8)

(Added Journalism Module)

o Week 5: Fundamentals of digital investigative journalism, research
methods, and field/virtual intelligence gathering. | Practical: Studying a
digital investigative file and breaking down its data-collection methods.

o Week 6: Fact-checking mechanisms against fake news and combating
media disinformation across websites and platforms. | Practical: Using
digital verification tools for images and videos (Reverse Image Search).

o Week 7: Information security for digital journalists and source protection
(Digital Security for Journalists). | Practical: Installing and using
encryption and secure communication tools (Signal, VPN).

o Week 8: Press laws, digital freedom of expression in the European Union,
and copyright regulations. | Practical: Analyzing prominent legal cases
concerning digital publishing.

e Month 3: Social Media Strategies and Live Broadcasting (Weeks 9 - 12)

o Week 9: Short-form video platform algorithms (TikTok, Instagram Reels,
YouTube Shorts) and attention-grabbing hooks within the first 3 seconds. |
Practical: Analyzing platform algorithms and mechanisms for viral reach.

o Week 10: Writing and developing rapid-fire short video scripts for news
platform content. | Practical: Writing and shooting a dynamic short news
video.

o Month 3 (Week 11): Mobile Journalism (MoJo), smartphones, and gimbals
for professional field coverage. | Practical: Producing a complete field

report using a smartphone.



o Week 12: Managing digital live streaming, audience chat moderation, and
online crisis handling (OBS Studio). | Practical: Running an interactive live
streaming simulation.

e Month 4: Artificial Intelligence and First-Year Projects (Weeks 13 - 15)

o Week 13: The role of Al tools in news formulation, video generation, voice
cloning, and audio enhancement. | Practical: Applying Al tools in editing
and sound production.

o Week 14: Standards for organizing and preparing the digital, journalistic,
and television exhibition for first-year productions. | Practical: Compiling
and showcasing student projects.

o Week 15: Comprehensive final exams and defense of the integrated first-
year project (digital journalistic investigation backed by podcast and

video).

Year Two: Advanced Specialization, Investigative Journalism,

and Digital Directing

Semester 3 - 30 ECTS Credits

Focus: Digital journalistic documentaries, major talk shows, and deep web

Jjournalistic investigation.

e Month 1: Journalistic and Digital Documentary Filmmaking (Weeks 1 - 4)

o Week 1: The art of journalistic and investigative documentary: dramatic
structure and visual storytelling tailored for web platforms. | Practical:
Writing a treatment and screenplay for a digital documentary.

o Week 2: Advanced investigative documentary interview techniques,
camera management, and field lighting. | Practical: Conducting an
investigative documentary interview and applying cinematic lighting.

o Week 3: Journalistic documentary editing: rhythm building, integrating
visual archives, and musical scoring. | Practical: Working on the rough cut

of the documentary.



O

Week 4: Digital intellectual property rights and utilizing archival materials
for press and websites under EU laws. | Practical: Auditing and inspecting

visual materials for digital rights compliance.

e Month 2: Advanced Management of Social Media Campaigns and News Web
Channels (Weeks 5 - 8)

O

Week 5: Managing paid visual ad campaigns across social networks for
journalistic and media content. | Practical: Launching a targeted visual ad
campaign.

Month 2 (Week 6): Strategies for building, developing, and monetizing
digital journalism platforms and major YouTube channels. | Practical:
Optimizing search engines for videos and articles (SEO).

Week 7: Influencer marketing and professional relationships between
journalists and sponsors (Influencer Journalism & Sponsorships). |
Practical: Drafting professional media kits.

Week 8: Managing visual digital reputation and handling digital media and
press crises. | Practical: Simulating an emergency response and rapid

recovery plan.

e Month 3: Advanced Directing for Web Shows and Journalistic Podcasts
(Weeks 9 -12)

o Week 9: Advanced directing for major web shows, journalistic video

podcasts, and luxury live broadcasting (Advanced Web-Directing). |
Practical: Managing a digital control room.

Month 3 (Week 10): Virtual set design and visual identity creation for
news channels and platforms. | Practical: Designing a visual and set
blueprint for a web news program.

Week 11: Financial management and operational costs for news websites
and digital production companies (Media Business Management). |
Practical: Estimating a financial budget for programming.

Week 12: High-quality digital broadcasting standards and modern file

formats (4K, Dolby Audio for Web). | Practical: Final sound and image



mastering according to global standards.
e Month 4: Third Semester Evaluation and Specialization Projects (Weeks 13 -

15)

o Week 13: Review and evaluation workshop for students' documentary,
program, and digital journalism projects. | Practical: Field teamwork on
advanced digital content production.

o Week 14: Future horizons in smart digital journalism and interactive
streaming technologies. | Practical: Organizing the third-semester
exhibition.

o Week 15: Theoretical exams and practical evaluations for third-semester

projects.
Semester 4 - 30 ECTS Credits

Focus: Immersive Journalism, Virtual Reality (VR/AR), Cloud-Based

Broadcasting, and Advanced Generative Al in Journalism and Media.

e Month 1: Immersive Journalism & Virtual Reality (VR/AR) Technologies

(Weeks 1-4)

o Week 1: Introduction to Extended Reality (XR) technologies in journalistic
coverage and digital content creation. | Practical: Exploring 3D interactive
environment design tools.

o Week 2: 360-degree video production and immersive field journalism
techniques. | Practical: Shooting a digital journalistic scene using 360-
degree cameras.

o Month 1 (Week 3): Integrating interactive 3D graphics and visual
journalistic data into live streaming. | Practical: Using advanced
interactive streaming software.

o Week 4: Case studies of global newsrooms utilizing metaverse
technologies in news coverage. | Practical: Building a miniature virtual
news studio.

e Month 2: Cloud-Based Newsrooms and Remote Engineering (Weeks 5 - 8)



Week 5: Concepts of distributed cloud newsrooms and managing web
studios via cloud infrastructure. | Practical: Setting up and managing live
streaming through cloud control platforms.

Week 6: Managing remote journalistic and media teams (Distributed
Remote Production Teams). | Practical: Simulating cross-border
collaborative news coverage via cloud platforms.

Week 7: Cloud press data security and protecting video streams and
investigations from breaches or blocks. | Practical: Applying security
protocols and encryption.

Week 8: Maintaining and developing digital servers dedicated to press
platforms and web studios. | Practical: Setting up a local streaming server

and testing transmission efficiency.

Month 3: Generative Al in Journalism and Media Production (Weeks 9 - 12)

O

Week 9: Generative Al models for text, video, and audio generation in
professional and ethical applications. | Practical: Generating journalistic
and visual content using Al algorithms.

Week 10: Prompt engineering tailored for journalists, editors, and digital
content directors. | Practical: Writing an Al-assisted journalistic
investigation and data retrieval.

Week 11: Ethics of Al utilization in digital journalism and boundaries of
visual and informational disinformation. | Practical: Applying deepfake
detection tools and analyzing news credibility.

Week 12: Utilizing Al in newsroom automation, rapid editing, and live news
broadcasting translation. | Practical: Integrating smart editorial tools into

workflows.

Month 4: Fourth Semester Evaluation and Digital Innovation Projects
(Weeks 13 - 15)

O

Week 13: Workshop on developing innovative journalistic and media
projects powered by modern tech (Al & VR). | Practical: Developing a

prototype for a startup digital news platform.



o Week 14: Organizing the annual technological and journalistic exhibition
for second-year productions. | Practical: Showcasing applications and
studios.

o Week 15: Final theoretical exams and practical evaluations for advanced

fourth-semester projects.

Year Three: Comprehensive Professionalism, Field Internship,

and Capstone Project

Semester 5 - 30 ECTS Credits

Focus: Journalistic and media entrepreneurship, digital institution

management, strategic analysis, and capstone project planning.

e Month 1: Journalistic Entrepreneurship and Digital Newsroom Management

(Weeks1-4)

o Week 1: Founding and managing startup journalistic companies and digital
news websites (Digital Media Startups & Newsrooms). | Practical: Drafting
a business model canvas for a news platform.

o Week 2: Journalistic digital marketing strategies and platform revenue
generation (Subscriptions, Paywalls, Monetization). | Practical: Designing
a financial and marketing plan for a news platform.

o Week 3: Managing media and journalistic projects using Agile
methodologies. | Practical: Utilizing planning and editorial team
management tools (Trello, Asana).

o Week 4: Commercial laws and international contracts for digital
journalistic production companies in the EU and globally. | Practical:
Drafting a joint publishing and distribution agreement.

e Month 2: Psychological and Social Analysis of Journalism and Social Media
Audiences (Weeks 5 - 8)
o Week 5: Digital crowd psychology and behavioral impact theories via

news and published content. | Practical: Analyzing user engagement



patterns with news campaigns.

o Week 6: Engineering digital public opinion and crafting societal trends
through impactful journalistic reports. | Practical: Case study on shifting
digital public opinion through a journalistic issue.

o Week 7: Managing major journalistic and media crises and drafting
institutional strategic contingency plans. | Practical: Simulating a live
crisis response for a news website.

o Week 8: Measuring societal and cultural impact of journalistic content
and analytical podcasts. | Practical: Evaluating a journalistic
investigation's impact on society.

Month 3: Workshop on Planning and Finalizing the Capstone Project

Proposal (Weeks 9 - 12)

o Week 9: Advanced journalistic, media, and applied research methodology
for capstone projects. | Practical: Selecting the final capstone project
topic (comprehensive investigative report / news platform / extended
podcast) and drafting its plan.

o Week 10: Preparing financial budgets and executive timelines for the
capstone project. | Practical: Presenting the project proposal to the
academic supervisory committee.

o Month 3 (Week 11): Forming student working crews and assigning
production, technical, and journalistic roles. | Practical: Initiating
preliminary rehearsals and technical tests for the project.

o Week 12: Testing technical, studio, and publishing/broadcasting
equipment readiness for the final project. | Practical: Conducting a
comprehensive trial test.

Month 4: Fifth Semester Reviews and Examinations (Weeks 13 - 15)

o Week 13: Evaluation workshop for preliminary capstone project
presentations and trials. | Practical: Adjusting workflow tracks according

to supervisor feedback.



o Week 14: Comprehensive review of modern media and journalism
strategies and applications. | Practical: Mini fifth-semester production
exhibition.

o Week 15: Final theoretical exams and mid-term evaluations for official

capstone project approval.
Semester 6 - 30 ECTS Credits

Focus: Intensive mandatory field internship and execution and defense of the

final capstone project.

e Months 1 & 2: Intensive Field Internship (Weeks 1 - 8)

o Weeks1to 8:

» Practical Training: Completing an intensive field internship (30 to 40
hours per week) within major digital newspapers, news channels,
professional podcast studios, or partner international digital
production and marketing companies.

= Academic Supervision: Submitting weekly progress reports supervised
by the course instructor and evaluated by the field supervisor at the
partner institution.

» Accredited Credits: Allocated (15 ECTS credits) within the European
Credit Transfer System for field training.

e Months 3 & 4: Execution, Launch, and Public Defense of the Capstone

Project (Weeks 9 - 15)

o Week 9: Actual initiation and intensive production of the final capstone
project (launching an integrated digital journalistic platform, a series of
investigative reports, or a podcast and web news program channel). |
Practical: Executing, filming, and recording project materials.

o Weeks 10 to 13: Post-production operations: advanced editing, cinematic
color grading, surround sound engineering, integration of graphics and Al,
and preparing digital and journalistic publishing platforms. | Practical:

Putting final touches on the project.



o Week 14: Preparing final files, written reports, press dossiers, and project
presentations. | Practical: Final dress rehearsal for the public exhibition.

o Week 15: Public defense and final presentation of capstone projects
before a high-level internal and external academic jury according to
European Higher Education Area standards (awarding 15 ECTS credits for

the capstone project and official graduation).

Total Program ECTS Credits (180 ECTS):

e Year One: 60 credits (Semester 1: 30 + Semester 2: 30 - Foundations and
Digital Journalism).

e Year Two: 60 credits (Semester 3: 30 + Semester 4: 30 - Advanced Tech and
Immersive Journalism).

e Year Three: 60 credits (Semester 5: 30 + Semester 6: Field Internship and
Capstone Project 30).

e Grand Total: 180 ECTS credits granting the college graduate a full Academic
Bachelor's Degree recognized in Europe and globally in "Digital Media,

Modern Journalism, and Podcasting".
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